Coalor, what drawsour attention.

Advertisers use it because it works. We al have afavorite color which our attention is
adways drawn to even if we only seeit out of the corner of our eye. When we cometo a
yarn shop to create a new item, we want choice and color is no exception. What color we
choosetellsalot about us...for example...

REDS
courageous, confident, humanigtic, strong-willed, spontaneous, honest and extroverted

ORANGES
enthusiagtic, happy, sociable, energetic, sporty, self-assured and constructive

good humored, optimistic, confident, practica and intellectua

GREENS
undergtanding, sdf-controlled, adaptable, compassionate, generous and humble

BLUES
loyd, tactful, affectionate, ingpiring, inventive, caring and cautious

INDIGO
intuitive, fearless, practicd, idedigtic, wise and atruth seeker

VIOLETS
ingoirationa as leaders, kindly and just, humanitarians, self-sacrificing, crestive and
grong mentaly

Whatever color you love, never be afraid to be yoursdlf.

Going Green?.....Knitting Green....

Everything is going green but has't knitting been mostly green with yarns like wool,

cotton and slk? Being “green” is more than just wool, cotton and silk fibers but how it is
produced and processed. “Green” or organic fibers are part of a growing $160 million US
organic fiber industry, that expanded by 44% in 2005. Organic fibers are produced in
places that support sustainable agricultura and business practices that minimize the
negetive ecologica impact to the earth.

At The Naiona Needle Arts Association Trade Show, Paulaand | saw many companies
that had new “green” fibers. From Vermont Organic Fiber Co. we ordered a new organic
yarn called O~Wool™ Baance, a100% certified organic fiber blend of 50% merino wool
and 50% cotton. The earthy look this yarn affords knits 5 ditchesto theinch on asize 6



needle. No harsh chemicals were used in the dyeing process of this blended fiber giving
the yarn a subtle tweed-like effect. The light weight of thisyarn is perfect for the dimate
in North Carolina.

Vermont Organic Fiber Co. also produces O~Wool™ Classic a 100% wool that is a 100%
certified organic fiber. All of the O~Wool™ line represents the highest standard available
for certified organic wool products. An astonishing fact isthat 1/2 acre of organic land is
used to produce one skein of O~Wool ™ Classic that will make one hat.

The show had many excatic fibers and books to go dong with them. One of the books
was “No Sheep For You” by Amy Singer about dternative knitting fibers other than
wool. We saw fibers made of corn, soybean, chitin, yak, milk, bamboo and camel, some
organic, some partialy but al naturd fibers.

So come check out he new “green” wave a The Needlecraft Center.

Some Needlecraft Center history....

In September 1971, when Peggy McConndl and | bought this shop from Pat Trexler, |
never dreamed that this many years later | would still have the opportunity to be doing
something that has been my passion for so many years. Peggy and | had been running the
shop for severa years when the opportunity came up to purchase the shop. Peggy retired
anumber of years ago, but | treasured the years that we had together as partners.

The shop was much different in 1971. Our yarns consisted of baby, sport, and worsted
weight yarns. The yarn was beautiful but no fancy textures or fibers — mostly wools and
acrylics. Cottons, hemp, soy, Sk, cashmere or the other vast arrays of fibersthat grace
our shelves today were not available. Knitting needles were dl auminum or pladtic...no
bamboo, rosewood, blond wood, or ebony wood...NO Addies!!!

Needlepoint consisted of mostly preworked canvases — not the absolutely exquisite hand
painted designs from Julie Poitrus, the whimsica designs of Cooper Oaks, or the
sophigticated art from Trubey Designs. The fiber of choice was usudly tapestry yamn...no
Sk & Ivory, no Impressions, no Watercolours, not even Medici or Paternayan Persian
Yan.

We did have alarge selection of crewed embroidery, and a huge variety of laich hook rug
patterns and yarns. Counted cross gtitch was just making its firg introduction from Ginny
Thompson at the Hammock Shop in Pawley’s Idand, SC.

In 1971, All inthe Family debuted and introduced atrend in socidly conscious TV
programming, Intel introduced the microprocessor, the median household income was
$9,028, the cost of afirgt class samp was 8 cents, Richard Nixon was president, and



Phyllis Ann George was Miss America. So things have changed in abig way, but they
have dso stayed the same.

After 35 years, everything has changed except our service and dedication to our
customers. The Needlecraft Center has a knowledgesble saff that is dways willing to
help answer asmple question or explore a more complicated pattern. 1n our business,
experience counts. We learn from our customers their needs and how to best serve them
by offering valuable assstance and advice that cannot be found esewhere. We have
aways taken pridein offering the best products for the best price and we will continue to
focusonthisgod. We are committed to continuing our tradition of friendly and persond
service to the experienced gtitcher or to the novice.

There is aways something new to get excited about at The Needlecraft Center whether it
is the best sdlection of qudity knitting yarn in irresgtible colors and an array of

incredible textures or beautiful hand painted needlepoint canvases with traditiona and
classc designs.

Our deegpest thanks go to our customers for the success we have enjoyed. Without you
there would be no shop. If you have not been to The Needlecraft Center, we look
forward to having you join our family of satisfied customers.

The next time you' re looking for someone you can count on........ someone with
experience........ you will know who to cdl.

We are eagerly looking forward to many more years of serving the needlework
community.



